Implementation Guide
Supporting guide for teachers and school leaders to
implement the MoneySmart Teaching program

Copyright information
Websites: asic.gov.au, moneysmart.gov.au
Creative Commons
This resource is available under the Creative Commons licence (BY-NC-SA). Under this licence,
the material is available for free use and adaption so that educators can use, adapt and republish material from the resource without seeking the permission of ASIC.
Copyright notice

This work is based on materials that constitute copyright of the Australian Securities and
Investments Commission and is licensed under a Creative Commons Attribution NonCommercial Share Alike 3.0 Australia Licence. For an explanation of what this licence allows
you to do please refer to the Creative Commons website at creativecommons.org.au.
You must include this statement on any adaption of the resource:
This work is licensed under a Creative Commons Attribution Non-Commercial Share Alike 3.0
Australia Licence (see: creativecommons.org/licenses/by-nc-sa/3.0/au/legalcode). A Legal
Notice applies to the use of these materials, see: Legal Notice: moneysmart.gov.au/copyright
The material in this resource is made available for the purpose of providing access to general
information about consumer and financial literacy education and is not professional advice. If
you intend to rely on the material, you should obtain advice relevant to your particular
circumstances to evaluate its accuracy, currency and completeness.
Some material may include or summarise views, standards or recommendations of third parties.
ASIC does not endorse such material and its inclusion does not indicate that ASIC recommends
any course of action.
ASIC requests that if you re-publish this work that you notify ASIC by email
moneysmartteaching@asic.gov.au. We are interested in hearing how people are using and
adapting the materials.
CAL exemption
This resource is exempt from collection by copyright agencies and is a free resource for
educational institutions.
Note
All links were correct at the time of publication, however, due to the dynamic nature of the
internet ASIC cannot guarantee they will remain correct.

Version 2 January 2019

Contents
Introduction ................................................................................................................................................... 4
Financial Literacy ....................................................................................................................................... 4
ASIC’s MoneySmart Teaching ................................................................................................................... 5
Implementation of the program ..................................................................................................................... 7
Supporting a whole school approach ........................................................................................................ 7
MoneySmart Teaching Resources ................................................................................................................ 9
Digital resources ........................................................................................................................................ 9
Other resources ......................................................................................................................................... 9
Online professional development .................................................................................................................. 9
Resource 1 – Implementation steps ........................................................................................................... 10
Resource 2 – School-based curriculum audit template .............................................................................. 11
Resource 3 – Preparing to implement a unit of work .................................................................................. 27
Resource 4 – Reflecting on a unit of work .................................................................................................. 28
Resource 5 – Parents and carers sample information letter ....................................................................... 29
Resource 6 – Unit of work planner (template for developing a new unit of work) ...................................... 31
Resource 7 – Adapting existing units .......................................................................................................... 34
Resource 8 – Activities for the classroom and workshop presentations .................................................... 35
Ideas for presenting consumer and financial literacy education in your classroom ................................ 35
Appendix 1 – Online professional development courses ............................................................................ 40
Appendix 2 – Units of work for primary students ........................................................................................ 43
Appendix 3 – Units of work for secondary students .................................................................................... 46
Appendix 4 – Digital activities ..................................................................................................................... 48
Appendix 5 – Other resources .................................................................................................................... 53
Appendix 6 – Additional information sources .............................................................................................. 56
ASIC MoneySmart website ...................................................................................................................... 56

3

Introduction
ASIC’s MoneySmart Teaching program is the only national financial literacy program for schools
supported and endorsed by state and territory education departments.
The program:
•

Builds teacher confidence and capability to teach financial literacy education through providing
personal learning and professional development aligned with the Australian Professional
Standards for Teachers.

•

Provides classroom resources for Foundation to Year 12 students that are explicitly linked to the
Australian Curriculum content descriptions, achievement standards and general capabilities
across all learning areas.

Financial Literacy
Financial literacy is an essential life skill in today's world affecting quality of life, opportunities individuals
and families can pursue and the overall economic health of Australian society.
Defining consumer and financial literacy
The National Consumer and Financial Literacy Framework states:
Individuals who are consumer and financially literate have the ability to apply knowledge,
understanding, skills and values in consumer and financial contexts to make informed and effective
decisions that have a positive impact on themselves, their families, the broader community and the
environment.1
This definition highlights that consumer and financial literacy is more than just knowing about money and
financial matters or having the skills and values to work with this knowledge.
Financial capability
Financial literacy builds over time to create financial capability which is having the knowledge, skills and
behaviours to:






Manage money day to day
o

budget, save, spend wisely, manage debt

o

develop healthy money habits

Plan for the future
o

plan and set goals

o

cope with unplanned life events

o

manage student loans

Make informed choices
o

knowledge of where to go for trusted information

o

know how to recognise a scam

1

National Consumer and Financial Literacy Framework (September 2011), ASIC,
http://www.curriculum.edu.au/verve/_resources/National_Consumer_Financial_Literacy_Framework_FINAL.pdf
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ASIC’s MoneySmart Teaching
The Australian Securities and Investments Commission's (ASIC) MoneySmart Teaching program aims to
build the consumer and financial literacy capabilities of young Australians, equipping them with the
knowledge, behaviours and skills to manage their money day to day, plan for the future and make
informed choices. This requires a long term commitment and through the program, the foundations for
behavioural change are laid.
Diagram 1 shows the context of the MoneySmart Teaching Program, including inputs and influences to
consider and intended outputs from the program.
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Key MoneySmart messages
To build the financial capabilities of student and teachers, the MoneySmart Teaching program has three
key messages which inform the implementation of the program, its resources and professional
development.
1. Financial literacy is an essential life skill
• We live in an increasingly complex world. Money is less visible, online shopping is
growing, credit is easy to access and the choice and complexity in financial products and
services is increasing.
• Financial literacy enables young people to navigate these choices and make informed
decisions.
2. The financial health and wellbeing of young people is important
• Financial capability contributes to the wellbeing of students by providing them with the
knowledge, behaviours and skills to manage their money day to day, plan for the future
and make informed choices.
• Poor financial decisions can have a long lasting impact, not just on individuals but on
families and society.
3. You are never too young to be MoneySmart
• Research shows that by the age of seven most children have grasped how to recognise
the value of money and understand both that money can be exchanged for goods and
what it means to earn money2.
• Parents and carers play an important role in shaping a child's early experiences of money
and complement the work of schools and teachers in building the financial capability of
young people.
• Financial education should begin as early as possible and be part of the school
curriculum – an OECD recommendation3.

2

Dr. David Whitebread & Dr. Sue Bingham (May 2013), Habit Formation and Learning in Young Children, The Money
Advice Service, United Kingdom.
3

OECD (2012), Financial Education in Schools, https://www.moneysmart.gov.au/media/560517/finedschool_web.pdf
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Implementation of the program
Supporting a whole school approach
The MoneySmart Teaching program produces the most sustainable and effective outcomes when it is
implemented using a whole school approach, supported by the school leadership team and teacher
professional development is provided for all staff on financial literacy education rationale and
implementation strategies.
To support the sustainable implementation of the program, it is important to take into account internal and
external considerations. Suggested steps to support schools to manage the program's implementation
are provided at Resource 1. It is advisable to appoint a teacher or team to lead the implementation of the
program.
Other considerations include:
School leadership


It is important that the program is supported by the Principal and all members of the school leadership
team,



The leadership team can provide advice on the implementation process and communicate a clear
understanding of the program within the school

Professional development and resources


Teachers and school leaders build their financial capability through professional development and
gain an understanding of the freely available classroom resources on the MoneySmart Teaching
website.



Implementation of the program begins with key teachers undertaking the online professional
development modules.



Teachers undertake a school curriculum audit of the formal and informal opportunities for students to
learn about consumer and financial literacy - to identify where this learning already exists and
highlight any gaps. (see Resource 2)



Online professional development is included at Appendix 1.



Resources to support the implementation of the program within the school and the classroom are
provided (see Appendix 2 – 5).



Teachers may use additional consumer and financial literacy activities that can engage and motivate
interest in consumer and financial literacy (suggestions are provided at Resource 8).



Teachers can explore additional information including the research and policy drivers which have
shaped current understandings of consumer and financial literacy education. (Appendix 6).
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Parents and carers


Parents and carers can complement the program in modelling behaviours including planning, saving
and spending to their children.



Practical strategies to raise MoneySmart kids and suggested opportunities to teach money in different
contexts are also provided to parents through the MoneySmart website at: moneysmart.gov.au/lifeevents-and-you/families/teaching-kids-about-money



Parents can also be engaged through communication of the program and what is being taught in their
child's class. A sample letter to parents and carers is provided at Resource 5.
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MoneySmart Teaching Resources
MoneySmart Teaching resources are aligned to the Australian Curriculum and range from Foundation to
Year 12. The resources:


include primary and secondary units of work, digital resources and other resources to support specific
student needs.



are free and available in both PDF and Word formats from the MoneySmart website Teaching page
at: moneysmart.gov.au/teaching/teaching



include tools and calculators accessed via the MoneySmart website at moneysmart.gov.au

Overview of the units of work:


Primary (see Appendix 2).



Secondary (see Appendix 3).

Digital resources
Digital resources are provided for primary and secondary students. They can be used in conjunction with
the units of work or as stand-alone activities. They:


have been designed for use with computers, iPads, and in some cases interactive whiteboards



directly address the content descriptions and achievement standards of the Australian Curriculum

A list of the digital resources is at Appendix 4.

Other resources
Resources have been developed to meet specific needs which include:


Secondary and VET students to develop their money management and financial decision making
skills



Teachers of Indigenous learners through the Knowing Growing Showing resource.

See Appendix 5 for further details of these resources.
Professional development
Our series of online courses are aligned with the Australian Professional Standards for Teachers.
Certificates of completion are generated on completion of the module for teachers to use as part of their
professional development record.

Online professional development
Teachers are able to access free online professional development courses through the MoneySmart
website teaching section: moneysmart.gov.au/teaching/professional-development
An overview of the professional development courses can be found at Appendix 1.
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Resource 1 – Implementation steps
This task sheet is provided to assist teachers implementing the MoneySmart Teaching program.
Note: These suggested implementation steps should be adapted to individual school processes and priorities

Tasks
1

discuss and develop an implementation plan and/or timeline to
show how the school will prioritise consumer and financial
literacy education – Resource 3

Professional learning for whole school/faculties


Workshops are available on the MoneySmart website:
moneysmart.gov.au/teaching/professional-development

3

Plan opportunities for parents and to participate – Resource 5

4

Identification of implementation team/s


5

6

select classes and/or teaching teams to implement consumer
and financial literacy units of work

Support for teachers


work with teachers so they are confident to teach the units of
work and understand/are aware of the key messages and
concepts



assist teachers to design there own units of work – Resource 6

Review implementation process and student outcomes


7

Comments

Meet with School Executive including Curriculum Coordinator to:


2

Date

teachers feedback on units of work – Resource 4 provides a
reflection template to assist teachers with this

Showcase student work/outcomes to the school and broader
community
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Resource 2 – School-based curriculum audit template
This audit template aligns to the three dimensions of consumer and financial literacy – Knowledge and Understanding, Competence and Responsibility
and Enterprise – described in the National Consumer and Financial Literacy Framework. Use this template to review what is being taught currently in
your school/class both formally and informally, identify any gaps to inform how consumer and financial literacy can be taught in the future using the
MoneySmart Teaching package.

Year 2
Knowledge and Understanding (Year 2)

Are you teaching this now?
How and when?

How might you teach it in future?

Are you teaching this now?
How and when?

How might you teach it in future?

Recognise Australian money includes notes and coins
Recognise that money is limited and comes from a variety of sources
Recognise that money can be saved to meet needs and wants
Explain how money is used to exchange goods and services
Identify and describe the differences between needs and wants
Competence (Year 2)

Use money to buy basic goods and services in ‘real-life’ contexts
Recognise common symbols and terms used on a variety of Australian notes
and coins
Identify consumer and financial matters that are part of daily life such as
earning money, spending, saving, paying bills, making donations
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Compare the cost of similar items
Order spending preferences and explain reasons for their choices
Describe how advertising can influence consumer choices
Responsibility and Enterprise (Year 2)

Are you teaching this now?
How and when?

How might you teach it in future?

Identify simple ways in which the consumer decisions of individuals may impact
on themselves, their families, the broader community and/or the environment
Identify and explain how peer pressure can affect what you buy
Apply consumer and financial knowledge and skills in relevant class and/or
school activities such as student investigations, charity fundraising, business
ventures and special events
Demonstrate enterprising behaviours through participation in relevant class
and/or school activities
Demonstrate an awareness of safe, ethical and responsible behaviour in online
and digital consumer and financial contexts
Demonstrate an awareness that family, community and socio-cultural values
and customs can influence consumer behaviour and financial decisions
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Year 4
Knowledge and Understanding (Year 4)

Are you teaching this now?
How and when?

How might you teach it in future?

Are you teaching this now?
How and when?

How might you teach it in future?

Explain some different forms that ‘money’ can take
Identify different forms of income
Explain the role of work in society and distinguish between paid and unpaid work
Explain how saving money in a financial institution can earn interest
Explain why similar goods and services may vary in price
Identify, explain and prioritise different needs and wants
Recognise that different countries use different currencies
Competence (Year 4)

Use money to buy basic goods and services in ‘real-life’ contexts
Create simple budgets for specific purposes
Accurately complete simple financial forms, including for online transactions
Classify and compare goods and services
Order and discuss reasons for spending preferences

13

Discuss some options for paying for goods and services such as cash, debit
card, credit card and direct debit
Identify key features of a range of advertisements
Responsibility and Enterprise (Year 4)

Are you teaching this now?
How and when?

How might you teach it in future?

Identify and describe the impact that the consumer decisions of individuals may
have on themselves, their families, the broader community and/or the
environment
Identify and explain how some influences, such as advertising and peer
pressure, can affect what you buy
Apply consumer and financial knowledge and skills in relevant class and/or
school activities such as student investigations, charity fundraising, business
ventures and special events
Exercise enterprising behaviours through participation in relevant class and/or
school activities
Describe safe, ethical and responsible behaviour in online and digital consumer
and financial contexts
Explain the role played by the voluntary sector in the community to help those
in financial need
Demonstrate an awareness that family, community and socio-cultural values
and customs can influence consumer behaviour and financial decisions
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Year 6
Knowledge and Understanding (Year 6)

Are you teaching this now?
How and when?

How might you teach it in future?

Explain how financial transactions can include using more than notes and coins
Describe how an individual can influence their income
Explore the value of unpaid work to the community
Recognise that families use household income to meet regular financial
commitments and immediate and future expenses
Analyse the value of a range of goods and services in relation to an identified
need
Identify and discuss some rights and responsibilities of consumers and
businesses
Explain how money can be borrowed to meet needs and wants and there may
be a cost involved
Recognise that the currencies of different countries have different values
relative to the Australian dollar
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Competence (Year 6)

Are you teaching this now?
How and when?

How might you teach it in future?

Use a range of methods and tools to keep financial records in ‘real-life’
contexts
Create simple budgets for a range of purposes and explain the benefits of
saving for future needs and wants
Accurately complete and explain the purpose of financial forms, including for
online transactions
Evaluate the value of a range of goods and services in a variety of ‘real-life’
situations
Order and justify reasons for spending preferences
Discuss various payment options for purchasing goods and services such as
cash, debit card, credit card, direct debit and PayPal
Interpret information from a variety of invoice accounts including information
presented graphically such as in electricity accounts
Identify key features used in advertising, marketing and social media to
influence consumer decision-making
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Responsibility and Enterprise (Year 6)

Are you teaching this now?
How and when?

How might you teach it in future?

Identify and describe the impact that the consumer decisions of individuals may
have on themselves, their families, the broader community and/or the
environment
Examine and discuss the external factors that influence consumer choices
Explain there are ethical considerations to some consumer and financial decisions
Apply consumer and financial knowledge and skills in relevant class and/or
school activities such as student investigations, charity fundraising, product
design and development, business ventures and special events
Exercise a range of enterprising behaviours through participation in relevant
class and/or school activities
Practise safe, ethical and responsible behaviour in online and digital consumer
and financial contexts
Explain the role played by the voluntary sector in the community to help those in
financial need
Demonstrate an awareness that family, community and socio-cultural values and
customs can influence consumer behaviour and financial decisions
Recognise that satisfaction derived from spending money varies according to the
nature of the purchase, the context in which it is bought and an individual’s
personal circumstances and values
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Recognise that matching household expenditure against income is important
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Year 8
Knowledge and Understanding (Year 8)

Are you teaching this now?
How and when?

How might you teach it in future?

Identify and explain the importance of tracking and verifying transactions and
keeping financial records to manage income and expenses
Identify and discuss casual employment opportunities that can earn income
Identify the role of casual employment in the community and some associated
rights and responsibilities
Explain why it is important to set and prioritise personal financial goals
Research, identify and discuss the rights and responsibilities of consumers in a
range of ‘real-life’ contexts
Research, identify and discuss the legal rights and responsibilities of business
regarding goods and services provided to consumers
Identify implications of ‘terms and conditions’ such as fees, penalties, interest
and warranties
Identify and discuss the different forms of ‘credit’ and costs involved
Analyse and explain the range of factors affecting consumer choices

19

Identify where to access reliable information and advice concerning the rights
and responsibilities of consumers and business

20

Identify the risks within the consumer and financial landscape such as scams,
identity theft, fraudulent transactions and ways of avoiding these
Competence (Year 8)

Are you teaching this now?
How and when?

How might you teach it in future?

Use a range of methods and tools to keep financial records in ‘real-life’ contexts
Create simple budgets and financial records to achieve specific financial goals
Compare income, spending commitments and life-styles at different stages of life
Accurately complete and explain the purpose of a range of financial forms,
including for online transactions
Determine the value of ‘deals’ when purchasing goods and services such as ‘buy
one, get one free’
Determine and compare the actual cost of using different ways of paying for
goods and services such as cash, credit, lay-by and loans
Justify the selection of a range of goods and services in a variety of ‘real-life’
contexts
Convert from one currency to another in ‘real-life’ contexts
Explore the pros and cons of a range of payment options for goods and services
such as: cash, debit card, credit card, direct debit, PayPal, BPay,
pre-pay options, phone and electronic funds transfer
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Explain procedures for safe and secure online banking and shopping
Identify and take precautions to prevent identity theft and explain what to do if this
happens to them
Access and evaluate information on strategies to resolve consumer disputes
Identify and explain marketing strategies used in advertising and social media to
influence consumer decision-making
Responsibility and Enterprise (Year 8)

Are you teaching this now?
How and when?

How might you teach it in
future?

Explain how individual and collective consumer decisions may have an impact on the
broader community and/or the environment
Apply informed and assertive consumer decision-making in a range of ‘real-life’ contexts
Discuss the legal and ethical issues associated with advertising and providing goods and
services to consumers
Apply consumer and financial knowledge and skills in relevant class and/or school
activities such as student investigations, charity fundraising, product design and
development, business ventures and special events
Exercise a range of enterprising behaviours through participation in relevant class and/or
school activities
Practise safe, ethical and responsible behaviour in online and digital consumer and
financial contexts

22

Recognise the importance of planning for their financial futures and appreciate
that sacrificing current expenditure can bring long-term benefits
Recognise that people have different ways of living and expectations according
to their values and/or financial situation
Recognise that their ability to make informed decisions about personal finance
and financial products is strengthened by finding and evaluating relevant
information and accessing reliable advice
Explain the role of banks and other deposit-taking institutions (such as building
societies and credit unions) in providing financial products and services to
individual consumers and business
Explain the role played by governments and the voluntary sector in the
community to help those in financial need and explore the cost benefit to the
economy
Demonstrate awareness that family, community and socio-cultural values and
customs can influence consumer behaviour and financial decision-making
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Year 10
Knowledge and Understanding (Year 10)

Are you teaching this now?
How and when?

How might you teach it in future?

Identify and explain strategies to manage personal finances
Explain the different ways in which people are paid including wages, salaries,
commissions, self-employment and government benefits
Identify and explain common terminology and categories for deductions used
on pay slips
Explain the various factors that may impact on achieving personal financial goals
Discuss why some goods and services are provided by government for
community benefit and how these are funded
Explain how over-reliance on credit can impact on future choices
Analyse and explain the range of factors affecting consumer choices
Discuss and compare different sources of consumer and financial advice
Identify types of consumer and financial risks to individuals, families and the
broader community, and ways of managing them
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Competence (Year 10)

Are you teaching this now?
How and when?

How might you teach it in future?

Use a range of methods and tools to keep financial records in ‘real-life’
contexts
Create simple budgets and financial records to achieve specific financial goals,
now and in the future
Investigate the financial decisions required at significant life-stage events
Accurately complete and explain the purpose of a range of financial forms,
including for online transactions
Discuss the differences between ‘good’ and ‘bad’ debt, including manageability
of debt and its long-term impact
Analyse relevant information to make informed choices when purchasing
goods and services and/or to resolve consumer choices
Compare overall ‘value’ of a range of goods and services using IT tools and
comparison websites as appropriate
Convert from one currency to another in ‘real-life’ contexts
Evaluate the range of payment options for goods and services such as: cash,
debit card, credit card, direct debit, PayPal, BPay, pre-pay options, phone and
electronic funds transfer across a variety of ‘real-life’ contexts
Explain procedures for safe and secure online banking and shopping
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Identify and take precautions to prevent identity theft and explain what to do if
this happens to them
Explain the procedures for resolving consumer disputes relating to a range of
goods and services
Evaluate marketing claims, for example in advertising and in social media, to
influence consumers to purchase a range of goods and services
Responsibility and Enterprise (Year 10)

Are you teaching this now?
How and when?

How might you teach it in future?

Research and identify the ethical and moral dimensions of consumer choices in
specific circumstances and the consequences for themselves, their families,
the broader community and/or the environment
Explore the economic cost of individual and collective consumer decisions on
the broader community and the environment
Apply informed and assertive consumer decision-making in a range of ‘real-life’
contexts
Research and discuss the legal and ethical rights and responsibilities of
business in advertising and providing goods and services to consumers
Apply consumer and financial knowledge and skills in relevant class and/or
school activities such as student investigations, charity fundraising, product
design and development, business ventures and special events
Exercise a range of enterprising behaviours through participation in relevant
class and/or school activities
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Resource 3 – Preparing to implement a unit of work
Unit title:
Key implementation issues:


E.g. when will it be taught?





Opportunities for parental involvement:


E.g. class visits, homework activities





Resources required:


E.g. worksheets from unit of work





Differentiated learning requirements:


E.g. what are students' learning needs?





Other:


E.g. cultural sensitivities
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Resource 4 – Reflecting on a unit of work
Unit of work reflections on (insert name of unit)
Issues to consider include:
1

Depth and rigour of student learning and engagement

2

How well the Australian Curriculum content descriptions were covered

3

How well the General capabilities, Proficiencies (mathematics only) and Cross-Curriculum
Priorities were addressed

4

How well the Australian Curriculum Achievement Standards were met

5

How you differentiated activities to meet the learning needs of all students

6

How parents became engaged

7

Recommendations for enhancing the unit of work
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Resource 5 – Parents and carers sample information letter
Note: Letter should be adapted to reflect individual school implementation methods

Dear parents and carers,
During this term, the students in Year/Subject ………………………………………………
will be working on an exciting program called ASIC’s MoneySmart Teaching that will
teach them about consumer and financial matters. This initiative is led by the Australian
Securities and Investments Commission (ASIC). Information on the program is available
at moneysmart.gov.au under the teaching tab.
Many classes in our school will be working on units of work that create a real-world
learning context featuring planning, spending, saving, donating and investing.
Our Year ………unit is called ……………………………………………………………and we
will be looking at
……………………………………………………………………………………
There will be some home-based activities you may wish to share with your child.
Should you have any questions or suggestions about consumer and financial literacy
please call/email/make a time to visit the classroom.

……………………………………………………………
Class teacher

Date: ……………………………………………………
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Resource 6 – Unit of work planner (template for developing a new unit of work)
Unit title (This could be in the form of a question.)
Year level
Duration of unit
Discipline/subject area
Unit description
(One or two paragraphs describing what the unit is about and
focus of the student learning)

Enduring understandings/Deep learnings



(The knowledge, understandings, skills and behaviours,
connected to the real world, which the students will retain in the
long term. Typically a unit of work will contain two statements
addressing the Australian Curriculum Content Descriptions and
two statements addressing the National Consumer and
Financial Literacy Student Learnings.)




Australian Curriculum

National Consumer and Financial Literacy Framework





Strand
Sub-strand
Content Descriptions (Used for planning the content and assessment)
—
—
—

Dimension
Student Learnings (The student learnings in the National
Consumer and Financial Literacy Framework are divided into and
applicable over bands covering two chronological years.)

—
—
—
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Australian Curriculum
General capabilities:
Cross-curriculum priorities:
Proficiency standard: (mathematics only)
Stages of pedagogical model

Sequenced teaching and learning activities

Assessment tasks

Resources

(Units of work are written to a
variety of models including the Five
E’s, the Inquiry Model, and
Backwards by Design. ASIC’s
MoneySmart Teaching units of
work have been developed using a
very basic three-step model, which
teachers may choose to adapt to
the model used at their school.)

(These carefully sequenced activities are developed to
meet the requirements of the content descriptions and
student learnings. The activities are the direct interface
of activity between teachers and students and are
aligned to the stages of the curriculum model.)

(The assessment tasks provide
developmental information to
both teachers and students.)

(Print and digital)

1 Introducing

Activity 1

Diagnostic



(Sets the context and the purpose
for the unit of work)

Activity 2

(This assessment may be either
formal or informal and provides
the teacher with information on
what the students know and
understand. It provides an
opportunity for teachers to
address misunderstandings.)



Activity 3
(Activities should be aligned to the stage of the
pedagogical model and assessment tasks. The
number of activities per stage will vary from unit to
unit.)
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2 Developing

Activity 4

Formative



(Student acquisition and
consolidation of knowledge,
understandings and skills)

Activity 5

(This assessment, at least
some of which will be formal,
provides feedback to students
on their progress.)



Activity 6
Activity 7



Activity 8
Activity 9
3 Culminating

Activity 10

Summative



(Students produce evidence of
their learning throughout the unit
and show how the learning
connects to the real world.)

Activity 11

(This formal assessment
provides a final appraisal of
student work.)



Activity 12



Diversity of learners
(The Australian Curriculum is based on the assumptions that each student can learn and that the needs of every student are important. These needs are
shaped by individual learning histories and abilities as well as personal, cultural and language backgrounds and socio-economic factors.
Teachers may adapt or plan additional learning activities depending on the multiple, diverse and changing needs of their students.)

Connection to year level Achievement Standards
This unit of work contributes to the bolded sections in the Achievement Standards in (insert key learning area) for Year (insert year level)
(Advice from ACARA is that the relevant complete Achievement Standard for the appropriate discipline and year level is inserted and the statements
explicitly addressed are made bold.)
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Resource 7 – Adapting existing units
Unit of work: (insert title)
Australian Curriculum
For each unit record the Strand, Sub-strand and Content Descriptions that are addressed within the unit.
Strand:

Strand:

Strand:

Sub-strand:

Sub-strand:

Sub-strand:

Content Descriptions

Content Descriptions

Content Descriptions
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Resource 8 – Activities for the classroom and workshop
presentations
Ideas for presenting consumer and financial literacy education in your classroom


Keep lessons very practical and ‘hands on’ as young students learn best through experience – by
doing.



Bring music into your lessons, e.g. start a lesson with Abba’s Money, Money, Money.



Have a competition to see how many songs about money you can think of.



Use pre-recorded TV shows or DVDs of money shows such as The Checkout, The Gruen Transfer
or Supersize Me.

Example activities
Below are some examples of activities you can do with your staff, parents or students. (Examples can
be adapted for students.)
Activity 1: A personal money timeline

Fold a piece of butcher’s paper into eighths. Unfold it and hold it landscape, and head each section with:
0–10, 11–20, 21–30, 31–40 etc. until you get to 80. Demonstrate the folds. This represents a person’s
life span.
Form into small groups. With your group, brainstorm and list in each column what place money has or
what role money plays in that period of a person’s life.
Discuss the completed table with your group. Provide feedback on the main observations to the group.
Activity 2: The needs and wants sort-out
For this activity you will need to hand out an envelope with a number of cards in them to each group –
these can be found on the next page and might need to be adjusted for younger students – pictures
could be used instead of words.
One of the main understandings students require is the difference between needs and wants. Needs
being defined as something we can’t live without, and wants being defined as all those things we would
like to have but are not essential for our survival. This activity will get students thinking about what they
want and need and should let them see that people view these differently. One important aim of
consumer and financial literacy education is to ensure that students understand the difference between
these and realise that spending their money on their needs should come before spending on their
wants.
You have been given a selection of cards listing some needs and wants. In small groups, sort the cards
into two groups under their headings – NEEDS and WANTS.
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NEEDS

WANTS

Water

Holiday

Food

Mobile phone

Shelter (mortgage/rent)

Gym membership

Travel (public transport only)

Car (and running costs)

Electricity

Fast food/takeaway

Gas

Restaurant dining

Heating

Entertainment
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NEEDS

WANTS

Insurance

Clothing

Phone (landline only)

iPod

Healthcare fund payments

Beauty services

TV

Designer clothing

Furniture (basic)

Dishwasher

Washing machine

Pet
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NEEDS

WANTS

Internet connection

Sunglasses

School fees

Gifts

School uniforms

Books/magazines/newspapers

Glasses for vision

Air conditioning
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Activity 3: The push and pull of needs and wants – a tug o’ war

Using a rope with a card displaying ‘NEEDS’ attached to one end and a card displaying ‘WANTS’
attached to the other, have a tug o’ war. The first team to pull the other team over a designated mark on
the floor is the winner! Repeat with another two teams.
We live in a consumer society where powerful advertising aims to convince us that our wants are actually
our needs. So, we are often in a situation where we have a tug o’ war within ourselves about whether we
should buy something or not. It will show students that sometimes the needs will win but other times our
wants get the upper hand. The Year 3 integrated unit ‘The house of needs and wants’ is a good unit to
explore these issues. The Year 5 mathematics unit ‘Hey! Let’s have a big day out’ also looks at
purchasing essential and optional items and so is an extension or refinement of the needs and wants
issue.
Activity 4: An Oxford debate
Have three cards – AGREE, DON’T KNOW and DISAGREE – lined up on the floor.
Present signs showing a number of value-laden statements about money. For example:


Money is the root of all evil.



I need lots of money to be happy.



Money can’t buy you happiness.



Money doesn’t grow on trees.

Stand near the sign that closely aligns with your attitude; discuss reasons with others of the same
opinion. Provide feedback on reasons to the group. (Allow people to change positions after hearing the
reasons.)
Before starting to teach your students about money it is a good idea to explore what their attitudes to
money are. By carrying out the above activity they can explore some of these attitudes in a supportive
environment and can realise that it is okay to change their mind after having been exposed to other points
of view. One of the aims of a consumer and financial literacy education program is to change behaviours.
However, you cannot change your behaviours unless you first change your values and attitudes.
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Appendix 1 – Online professional development courses
Course tile

Course details
TEACH MONEYSMART: BE MONEYSMART
•
•

Take a practical,
curriculum-based approach
to teaching financial
literacy and develop your
own financial health.

•
•

Duration: 1 hour 30 mins
Accreditation:
o NESA (NSW) accredited for 1 hour 30 mins (expires Oct 2023)
o TQI (ACT) accredited for 3 hours ONLY when completed with Connect
MoneySmart: Use MoneySmart (expires Dec 2019)
o Teacher identified activity
Audience: Primary, Secondary, VET teachers
Linked courses: Connect MoneySmart: Use MoneySmart

Course outcomes:
•
Describe how ASIC's MoneySmart program builds financial literacy education for
the next generation.
•
Select MoneySmart resources to help you teach financial literacy.
•
Select MoneySmart resources to improve your financial health.
CONNECT MONEYSMART: USE MONEYSMART

•
•

Examine the importance of
teaching financial literacy
and practical use
classroom resources.

•
•

Duration: 1 hour 30 mins
Accreditation:
• NESA (NSW) accredited for 1 hour 30 mins (expires Oct 2023)
• TQI (ACT) accredited for 3 hours ONLY when completed with Teach
MoneySmart: Be MoneySmart (expires Dec 2019)
• Teacher identified activity
Audience: Primary, Secondary, VET teachers
Linked course: Teach MoneySmart: Be MoneySmart

Course outcomes:
•
Examine why financial literacy education is such an important area in the
Australian school curriculum, drawing on relevant research.
•
Connect to the key global and national initiatives for financial literacy education
underpinning ASIC's MoneySmart Teaching program.
•
Use digital and other resources for primary, secondary and VET students to plan
and deliver your lessons.
MONEYSMART MATHS (PRIMARY)
•
•

Helps you teach financial
literacy through primary
maths using curriculumbased resources and
authentic contexts.

•
•

Duration: 2 hours
Accreditation:
o TQI (ACT) accredited (expires Dec 2019)
o NESA (NSW) accredited (expires Jan 2024)
o Teacher identified activity
Audience: Primary teachers
Complementary courses: Teach MoneySmart: Be MoneySmart & Connect
MoneySmart: Use MoneySmart.

Course outcomes:
•
Examine why financial literacy provides a useful context for teaching
mathematics.
•
Explore connections between financial literacy and the Australian Curriculum:
Mathematics and its sub-strands.
•
Use MoneySmart teaching resources and tools to create authentic contexts to
teaching financial literacy through maths to engage your students.
•
Use MoneySmart teaching resources and tools to develop strategies for
adapting resources to suit your student cohort.
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MONEYSMART MATHS (SECONDARY)
•
•

Helps you teach financial
literacy through secondary
maths using curriculumbased resources and
authentic contexts.

•
•

Duration: 2 hours
Accreditation:
o TQI (ACT) accredited (expires Dec 2019)
o NESA (NSW) accredited (expires Jan 2024)
o Teacher identified activity
Audience: Secondary teachers
Complementary courses: Teach MoneySmart: Be MoneySmart & Connect
MoneySmart: Use MoneySmart.

Course outcomes:
•
Examine why financial literacy provides a useful context for teaching
mathematics.
•
Explore connections between financial literacy and the Australian Curriculum:
Mathematics and its sub-strands.
•
Use MoneySmart teaching resources and tools to create authentic contexts to
teaching financial literacy through maths to engage your students.
•
Use MoneySmart teaching resources and tools to develop strategies for
adapting resources to suit your student cohort.
FINANCIAL LITERACY 101A
•
•
•
•

Build Initial Teacher
Education Students' (ITES)
professional capability,
knowledge and skills.
Embed consumer and
financial literacy into their
future teaching practices
and school community.

Duration: 1 hour
Accreditation: N/A
Audience: Pre-service teachers
Linked courses: Financial Literacy 101-B

Course outcomes:
•
Understand the key concepts of consumer and financial literacy education
•
Understand that being MoneySmart is an essential life skill and that it builds
financial health and wellbeing
•
Understand the key policy drivers of Australian consumer and financial literacy
education in Australia and their influence on classroom teaching and learning
•
Identify quality Australian Curriculum aligned resources and tools to support
teaching and learning across all year levels and learning areas

FINANCIAL LITERACY 101B
•
•
•
•

Builds Initial Teacher
Education students' (ITES)
capability in consumer and
financial literacy education.
Review an extensive range
of freely available
Australian Curriculum
aligned resources and
applying this learning to
the classroom.

Duration: 1.5 hours
Accreditation: N/A
Audience: Pre-service teachers
Linked courses: Financial Literacy 101-A

Course outcomes:
•
Recognise the value in detailed teaching and learning plans
•
Identify and use quality tools and resources aligned to the Australian Curriculum
to support teaching and learning in the classroom
•
Develop teaching and learning tasks using money and finances as the context
for learning
•
Understand how financial literacy research can be used to engage school
communities with consumer and financial literacy education
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DELIVERING ASIC’S BE MONEYSMART
•
•

•

A money management
resource for VET and
secondary students

Duration: 2 hours
Accreditation:
o Program maps to the unit of competency FNSFLT301 Be MoneySmart
(part of the Financial Services Training Package
o Teacher identified activity
Audience: Secondary & VET teachers

Course outcomes:

•

Gain a detailed knowledge and understanding of ASIC's Be
MoneySmart resource

•
•
•

Consider strategies to deliver the Be MoneySmart resource in accredited
and non-accredited settings
Understand the resource's flexibility and how to deliver the topics in a
meaningful way to learners
Understand how the program maps to the unit of
competency FNSFLT301 Be MoneySmart (part of the Financial Services
Training Package)

KNOWING, GROWING, SHOWING
•
•
•

Duration: 2 hours
Accreditation: Teacher identified activity
Audience: Teachers (including pre-service teachers) and other school staff

Course outcomes:

•
A resource supporting
Indigenous learners

Gain a detailed knowledge and understanding of Knowing Growing
Showing

•

•
•
•

•

Understand the flexibility of the resource and how it can be used to
support learners at a wide range of levels and can be tailored to meet
their educational needs.
Develop strategies to engage students in learning about money and
finances
Understand how behaviour with money can impact on individuals and
communities
Build essential life skills in your students by providing them with the
knowledge and understanding to make wise decisions in relation to
money, finances and consumer issues.
Understand the community and cultural considerations that underpin
consumer and financial literacy in Aboriginal and Torres Strait Islander
contexts.
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Appendix 2 – Units of work for primary students
Year

Unit title

Learning area

Unit description

F–2

Ava makes a
difference



Mathematics



English



Science



Design and
technologies

Students learn about the concept of fundraising
through story and the important role that it plays
in our society. They explore the purpose and
language of fundraising, the process and
development of a fundraising product.



Health and
Physical
Education
(HPE)



Mathematics



English



Humanities
and Social
Sciences
(HASS)



Mathematics



English



HASS



Mathematics



English



Science



HASS



Mathematics



English



Mathematics



English



HPE



HASS



Mathematics



English

1

2

3

3

4

4

Bertie’s socks

Kieren’s coin

The house of needs
and wants

Sal’s secret

Advertising
detectives

How much love can
fit into a shoebox?

Students become familiar with Australian
currency as they engage in activities involving
coins and notes.

Students investigate foreign currency and
experience using notes and coins at a class
fundraising event.
Students plan and cost a breakfast for
themselves or other students within a given
budget and examine the differences between
needs and wants and how this influences
spending.
Students learn about the importance of keeping
track of spending and saving and develop a
savings routine to achieve a particular goal.

Students will investigate the different gimmicks
used in advertising and how they target
consumers and how their influence can be
minimised.

In their investigation into the contents of their
shoeboxes, students will use equivalent fractions,
make connections between fractions and decimal
notation, and solve problems involving purchases
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and the calculation of change. They will compare
prices of items across a range of vendors.
5

5

6

6

6



Mathematics



English



Science



HASS



Design and
technologies



HPE

Hey! Let’s have a big
day out!



Mathematics



HASS

The fun begins: plan,
budget, profit!



Mathematics



English



Science



HASS



Design and
technologies



Mathematics



English



HASS



Design and
technologies



Mathematics



English



HASS



Design and
technologies

Never too young to
be MoneySmart with
clothes

It’s raining cats and
dogs…and chickens?

Enterprise in action

Students investigate the influences on 10- to 12year-old consumers when selecting clothes and
accessories. They will collect and analyse data
and investigate these choices based on cost,
peer pressure and suppliers while recognising the
importance of being MoneySmart when making
spending decisions.

In this unit students will investigate possible costs
involved in a family outing. They will discuss the
differences between essential and optional costs,
and justify reasons for spending preferences.
Students work with a budget of $1 000 000 to
develop the nature fun park based on a number
of conditions. Students learn about budgeting,
design and the environment.

Students investigate the financial and nonfinancial costs of becoming a pet owner while
considering other factors that influence the choice
of pet. They make connections between
equivalent fractions, decimals and percentages,
and then use percentages to calculate discounts
on expenditure necessary for pet ownership.
They will examine data and construct graphs and
explore calculating area and perimeter.
This enterprise unit of work provides practical,
hands-on consumer and financial literacy
experiences and develops enterprising skills and
behaviours, business skills, understandings and
the ability to develop a project plan. The unit
culminates in a market day, with whole-school
involvement.
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5
and
6

MilbaDjunga Smart
Money: Do I need it?
Do I want it? How can
I get it?



Mathematics



English



HASS

Support for teachers
of Indigenous
students



HPE

This unit of work has been developed to support
teachers of Aboriginal and Torres Strait Islander
students to teach consumer and financial literacy.
It allows students to explore wants and needs,
earning money and budgeting. It also provides
guidance on how to set up a classroom economy.
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Appendix 3 – Units of work for secondary students

Year

Unit title

Learning area

Unit description

7

How can we reduce
our spending?



In this unit students investigate ways to save
money by buying smart. They look at savings
they can make by comparative shopping. They
learn the importance of setting and prioritising
financial goals and determine the value of 'deals'
in the consumer world.

7

8

8

9

9

Should I drink
bottled water?

How can we access
money overseas?

Light up the globe!

How can we obtain
more money?

How could I live
smaller?

Mathematics



English



Economics and
business



Science



English



Geography



Economics and
business



Mathematics



English



Economics and
business



Science



English



Economics and
business



Mathematics



English



Economics and
business



Work studies



English

Students have the opportunity to think about
consumerism and the effect it has on the
environment. They investigate bottled water and
packaging and seek alternatives to minimise the
impact on the environment for a more sustainable
future.
In this unit, students explore the concepts of
currency and currency conversion in the context
of overseas travel. This context provides
opportunities for several mathematical
investigations. They investigate the need for
currency and perform currency conversions and
calculations.
Students learn to make informed consumer
choices based on science investigations. In this
case they investigate which light globe to use
from the wide range of light globes now available.
Their choice will be based on cost, value for
money, life span of globe, light output and energy
used. Students will gain an understanding of how
energy consumption is measured and how
consumer choices can have an impact on society.
Students investigate different ways of earning
money, including getting a job and then allowing
that money to grow by using simple interest. They
investigate the effects of inflation and its influence
on decision making around financial goals and
assess the advantages and disadvantages of
different ways of obtaining money including
different ways of getting paid.
Students investigate and research the influences
and impact of a consumer society on teenagers’
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10

10

9
and
10

9
and
10



Economics and
business



Geography



HPE

Reaching goals:
what is involved?



Mathematics



Economics and
business

Teens talk money



English



Economics and
business



English



Economics and
business



Mathematics



Science



Geography



Design and
technologies



Mathematics



English



Economics and
business



Civics and
citizenship



Design and
technologies



Work studies

Smart consumers 4
a smart future
Digital online unit

MilbaDjunga Smart
Money: How can I
start my own
business?
Support for
teachers of
Indigenous
students

choices and decision-making, while reflecting on
their own behaviours and personal consumer
choices. Students are invited to consider the idea
of living smaller as they explore concepts of
personal consumer choices related to needs and
wants and shopping online. They will engage in
the processes of listening, speaking, reading,
viewing, writing, reflecting and creating to
enhance and enrich their learning experience.
Students find out that planning for a holiday
requires financial planning – goal setting, saving,
borrowing, investing, working with compound
interest, good and bad credit, depreciation and
inflation. They investigate the effects of
compound interest, derive the compound interest
formula and apply it in a variety of contexts that
have implications for financial planning.
Students will research and investigate consumer
and financial literacy topics. Students will then
present the results of their research and
investigations by producing a simulation of a TV
talk show for teenagers, Teens Talk Money. They
will work collaboratively in small groups to present
their findings related to a topic/topics that are
relevant and current to them.
Through this six module resource, students learn
how they can be responsible consumers using a
range of real-life issues around sustainability.
Each topic is introduced using a scenario that
highlights an issue or problem that needs to be
solved.

This unit of work has been developed to support
teachers of Aboriginal and Torres Strait Islander
students to teach consumer and financial literacy.
The unit leads students through a step-by-step
process to start a small business.
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Appendix 4 – Digital activities

48

Year

Unit title

Suggested unit
of work to use
activity with

Learning area

Description

F-2

Ava makes a
difference
(Big Book)

Ava makes a
difference



English

This digital big book introduces
the concepts of fundraising and
donating.

F-2

Goods and services

Ava makes a
difference



Mathematics



English



HASS

This activity helps students
understand the difference
between goods and services.

Ava makes a
difference



Mathematics



English

Ava makes a
difference



Mathematics



English



HASS

Ava makes a
difference



Mathematics



English

F-2

F-2

F-2

Money match

Needs and wants

Pay the price

This resource helps students
recognise Australian currency.
This resource helps young
students consider the difference
between needs and wants.
This activity gives students
practice in identifying the value of
coins and notes. It also reinforces
the concept of exchanging money
for goods.

1

Bertie's socks (Big
Book)

Bertie's socks



English

This digital big book introduces
students to the concepts of
planning and needs and wants in
the context of a shopping trip.

2

Kieren’s coin
(Big Book)

Kieren’s coin



English

This digital big book that
introduces students to the
concepts of fundraising and
planning for an event.

3

Sal's Secret
(Big Book)

Sal's Secret



English

This digital big book introduces
students to the concepts of
planning, goal setting and saving.

3-4

Helping out

How much love
can fit in a
shoebox?



Mathematics



English



HASS

This activity gives learners a
chance to learn about charities
and fundraising.
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The fun begins:
budget, plan,
profit!
3-4

3-4

3-4

Money and people

Money maps

Party time

Kieren’s coin

Kieren’s coin

Sal's Secret



English



HASS



English



HASS



Mathematics



English

This activity is intended to help
young students decide between
needs and wants by comparing
priorities in other countries.
This activity teaches young
learners about the history of
currency in Australia and around
the world.
This activity gives young students
a chance to organise their own
birthday party while managing a
budget.

5-6

Calls, messaging
and browsing

How can we
reduce our
spending?



HASS

In this activity students can see
the impact that voice, text and
data usage have on a pre-paid
mobile plan.

5-6

Choosing a mobile
plan

How can we
reduce our
spending?



HASS

In this activity students see the
mobile phone needs of four
different teens and match these to
a sample mobile phone plan.

5-6

Entertainment



HASS

In this activity students make
decisions about how and where to
access mobile entertainment such
as video and games.

5-6

Fun day out



Mathematics



HASS

In this activity, students learn the
difference between needs and
wants and how to stick to a fixed
budget by organising a 'day out'
for their class.

Hey! Let’s have
a big day out!
The fun begins:
budget, plan,
profit!

5-6

Mobile credit

How can we
reduce our
spending?



HASS

This activity allows students to
explore mobile phone usage and
its impact on mobile credit.

5-6

Mobile phone
advertising

How can we
reduce our
spending?



English



HASS

This activity teaches students
about advertising and how to
protect their personal information.

Our big weekend
adventure

Hey! Let’s have
a big day out!



Mathematics



HASS

5-6

This resource helps young
students gain an understanding of
simple budgeting as well as

50

The fun begins:
budget, plan,
profit!

distinguishing between needs and
wants.

5-6

Mobile phone
security

How can we
reduce our
spending?



HASS

This activity explores different
mobile phone security issues.

5-6

The cost of cats and
dogs...and snakes?

It’s raining cats
and dogs...and
chickens!



Mathematics



English



HASS

An interactive video-based
resource in which students
research the costs and benefits of
buying a pet.

7-8

Advertising



Economics
and
business

This activity teaches students
about advertising and how to
protect their personal information.

7-8

Consumer rights



Economics
and
business

In this activity students learn
about their consumer rights when
buying a mobile phone.

7-8

Premium services



Economics
and
business

In this activity, students
experience spam messages,
learn what a premium service is
and how to subscribe and
unsubscribe from one.

7-8

Mobile phone
security



Economics
and
business

This activity explores different
mobile phone security issues.

7-8

Social media



Economics
and
business

This activity provides a real life
scenario about managing social
networking features and sharing
videos and photos.

9-10

Credit and debt

Teens talk
money



Economics
and
business

In this activity, students learn
about the ins and outs of
borrowing money.

9-10

First car

Teens talk
money



Economics
and
business

This activity will help young
people know what to do when
they buy their first car.

9-10

First job

Teens talk
money



Economics
and
business

The 'First job' convo gives
learners an opportunity to practice
having a conversation with their
boss to help them gain important
life skills.

How can we
reduce our
spending?
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9-10

Moving out of home

Teens talk
money



Economics
and
business

This resource helps young people
understand the costs involved in
moving out of home for the first
time.

9-10

Online shopping
and banking

Teens talk
money



Economics
and
business

The 'Online financial transactions'
convo gives learners the
opportunity to practice having a
conversation about ways to
protect themselves online.

9-10

Shopping for a
mobile

Teens talk
money



Economics
and
business

In this activity, students will learn
how to find a mobile phone deal
that suits their needs.

7-10

Savvy solutions to
consuming
questions

Teens talk
money



Mathematics



English



Economics
and
business

This interactive resource guide
students through examples of
making decisions around
spending, saving, investing and
donating.
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Appendix 5 – Other resources

Year

Unit title

Resources

Learning area

Description

9-10

MoneySmart
Rookie: Credit
and debt



Lesson plan



Mathematics



Convo



English



Educator
guide



Economics
and business

This topic gives young people an
overview of borrowing money
including types of credit, costs,
issues, obligations, credit
contracts, legal issues and where
to get help if in financial difficulty.

MoneySmart
Rookie: First car



Lesson plan



Mathematics



Convo



English



Educator
guide



Economics
and business



Lesson plan



Mathematics



Convo



English



Educator
guide



Economics
and business



Work studies

9-10

9-10

9-10

9-10

9-10

MoneySmart
Rookie: First job

MoneySmart
Rookie: Moving
out of home



Lesson plan



English



Convo





Educator
guide

Economics
and business

MoneySmart
Rookie: Online
financial
transactions



Lesson plan



English



Convo





Educator
guide

Economics
and business

MoneySmart
Rookie: Mobile
phone ownership



Lesson plan



English



Convo





Educator
guide

Economics
and business

This topic encourages thinking
around finding the best deal for
the young person's needs,
funding the purchase, one-off
and ongoing costs, car loans,
insurance types, and where to go
for help.
This topic addresses a number of
topics including budgeting,
workplace behaviour,
responsibilities, rights and
conditions and sources of advice
or information.
This topic explores both one-off
and ongoing costs such as rent,
bond, food, phone, utilities,
insurance and transport, as well
as non-essential expenses.
This topic looks at how to
recognise a trusted and secure
website, consumer rights,
resolving disputes with online
sellers, tricks used by scammers,
identity theft and where to go for
help.
This topic investigates working
out how much a young person
can afford to spend on their
mobile, how use affects costs,
how to understand mobile phone
contracts and responsibilities and
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knowing who to contact if they
need advice.
9-10

First Business





9-10

ASIC's Be
MoneySmart:
Saving, Budgeting
& Spending



Online
course
(8 modules)



Economics
and business



Work studies

App

Online
module



Mathematics



Economics
and business



Health and
Physical
Education



Work studies



Getting started



Personality type for business



Budgets and cash flow
statements



Business planning and
support



Getting help



Legally speaking



Understanding risk and
insurance



Tax and record keeping

Students establish savings goals;
create a budget and a savings
plan.

9-10

ASIC's Be
MoneySmart:
Personal tax



Online
module



Economics
and business

Students establish a system for
storing receipts and work through
tax topics so they can prepare a
return.

9-10

ASIC's Be
MoneySmart:
Superannuation



Online
module



Economics
and business



Work studies

Students compare super funds,
work through a super statement
and learn how to keep track of
their super.

ASIC's Be
MoneySmart: Debt
management





Mathematics



Economics
and business



Work studies

9-10

Online
module

Students compare debt products,
learn to manage credit cards and
find out what to do if debt
becomes a problem.

9-10

ASIC's Be
MoneySmart:
Insurance



Online
module



Economics
and business

Students investigate car, home
and content insurance and learn
how to choose the right type of
insurance and level of cover.

F-10

Knowing



Online
module



Mathematics



English

Students in the Knowing stage
learn about the purpose and use
of money and gain a foundational

Support for
teachers of
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Indigenous
students
3-10

Growing



Support for
teachers of
Indigenous
students
7-10

Showing
Support for
teachers of
Indigenous
students



Online
module

Online
module



HASS



The Arts



Mathematics



HASS



English



The Arts



Mathematics



Economics
and business



Digital
Technologies



Work Studies

understanding of consumer and
financial literacy.
Students in the Growing stage
learn about different forms of
money and payment, become
aware of how to be savvy
consumers and begin planning
for the future.
Students in the Showing stage
learn about using credit, loans
and investment, considerations
when planning to start a
business or enterprise and
developing a business plan.
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Appendix 6 – Additional information sources
ASIC MoneySmart website
•
•

Can be accessed at: moneysmart.gov.au
Teaching resources are located under the specific Teaching section.

Program evaluation
Evaluation of ASIC's MoneySmart Teaching Program (ASIC Report 2017)
•

Can be accessed at: asic.gov.au/media/4563536/rep554-published-4-december-2017.pdf

•

This independent evaluation of ASIC's MoneySmart Teaching Program was released on 4
December 2017.

•

The evaluation, conducted by EY Sweeney, found that ASIC's MoneySmart Teaching Program is
having a positive impact on teachers and supports stronger levels of student financial literacy,
and greater engagement within the wider school community in financial literacy.

•

The case studies accompanying the evaluation report show the experiences of nine schools that
were selected to participate in the evaluation as best practice examples of the implementation of
the Program.

Policy
Financial Literacy and Behavioural Change
•

Can be accessed at:
download.asic.gov.au/media/1343582/rep230-financial-literacy-and-behavioural-change.pdf

•

A stocktake of what ASIC and others have learned about financial literacy to date, based on
research about people’s financial knowledge and behaviour, and the strategies and tools that
might influence financial decision-making. It includes a comprehensive list of other financial
literacy research sources.

National Consumer and Financial Literacy Framework
•

Can be accessed at:
curriculum.edu.au/verve/_resources/National_Consumer_Financial_Literacy_Framework_FINAL.
pdf

•

The Framework provides a rational for consumer and financial education in schools and provides
guidance on the progression of financial literacy from Foundation to Year 10. This Framework
can be used to assist teachers and school staff to implement financial literacy in schools and
support curriculum leaders.

National Financial Literacy Strategy 2014 – 17
•

Can be accessed at: financialliteracy.gov.au/

•

The National Financial Literacy Strategy is led by the Australian Securities and Investments
Commission (ASIC). It provides a practical framework for action to guide and encourage all those
with a role to play in improving financial literacy for Australians.

The Australian Professional Standards for Teachers
•

Can be accessed at: teacherstandards.aitsl.edu.au
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•

The Australian Professional Standards for Teachers is a public statement of what constitutes
teacher quality at a Graduate, Proficient, Highly Accomplished and Lead level. The Standards
define the work of teachers and make explicit the elements of high-quality, effective teaching in
twenty-first-century schools, which result in improved educational outcomes for students.

Research
ANZ Survey of Adult Financial Literacy in Australia
•
•

Can be accessed at: anz.com/resources/3/1/31cbc1fd-9491-4a22-91dc-4c803e4c34ab/adultfinancial-literacy-survey-full-results.pdf
This research aims to inform future policy on financial literacy and surveys adults with a particular
focus on vulnerable groups and those on lower incomes.

Financial Education for Youth: The Role of Schools
•

Can be accessed at: oecd.org/daf/fin/financial-education/financial-education-for-youth.htm

•

The report addresses the challenges linked to the introduction of financial education in schools. It
includes practical guidance and case studies to assist policy makers and a comparative analysis
of existing learning frameworks for financial education in the formal school system.

Habit Formation and Learning in Young Children, Dr David Whitebread & Dr Sue Bingham –
University of Cambridge
•

Report can be accessed at: moneyadviceservice.org.uk/en/static/habit-formation-and-learning-inyoung-children

•

The report discussing habit formation in a child's early years and suggests what parents and
teachers can do to influence early financial behaviours.

Mathematics + Money = Engagement: Financial Literacy as a Tool to Increase Opportunity and
Engagement with Mathematics for Students from Low Socio-Economic Areas: Final Report
•

Can be accessed at: researchdirect.westernsydney.edu.au/islandora/object/uws:35574

•

The report found that teaching mathematics using money and finances as the context for
teaching mathematics engaged students in learning.

Money, Financial Capability and Well-being in Indigenous Australia
•

Can be accessed at: goodshepherdmicrofinance.org.au/assets/files/2016/06/Vinita-GodinhoFinal-PhD-thesis-MARCH-2015.pdf

•

The research explores the historical, cultural and familial context of money in Indigenous
households and considers how this influences Indigenous views on financial capability and wellbeing.

PISA 2015: Financial Literacy in Australia
•

Can be accessed at: research.acer.edu.au/ozpisa/27/

•

The Program for International Student Assessment (PISA) financial literacy assessment seeks to
measure the proficiency of 15 year old students. PISA was the first large-scale international
assessment to assess financial literacy in 2012. The report includes a brief overview of the
assessment framework, the performance of Australian students and different demographic
groups and explores students' experiences, attitudes and behaviour towards financial literacy.
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